
DEFINITION OF DECEPTIVE TRADE PRACTICES 

§23-2-104 (4) It is a deceptive trade practice for: 

 

(a) An institution or agent to make or cause to be made any statement or representation, 

oral, written, or visual, in connection with the offering of educational services if the 

institution or agent knows or reasonably should have known the statement or 

representation to be materially false, substantially inaccurate, or materially misleading; 

 

(b) An institution or agent to represent falsely or to deceptively conceal, directly or by 

implication, through the use of a trade or business name, the fact that an institution is a 

school; 

 

(c) An institution or agent to adopt a name, trade name, or trademark that represents 

falsely, directly or by implication, the quality, scope, nature, size, or integrity of the 

institution or its educational services; 

 

(d) An institution or agent to intentionally and materially represent falsely, directly or by 

implication, that students who successfully complete a course or program of instruction may 

transfer the credits earned to any institution of higher education; 

 

(e) An institution or agent to intentionally and materially represent falsely, directly or by 

implication, in its advertising or promotional materials or in any other manner, the size, 

location, facilities, or equipment of the institution; the number or educational experience 

qualifications of its faculty; the extent or nature of any approval received from any state 

agency; or the extent or nature of any accreditation received from any accrediting agency 

or association; 

 

(f) An institution or agent to provide prospective students with testimonials, endorsements, 

or other information that has the tendency to materially mislead or deceive prospective 

students or the public regarding current practices of the institution; 

 

(g) An agent representing an out-of-state school to represent, directly or by implication, 

that the school is authorized by the state of Colorado or approved or accredited by an 

accrediting agency or body when the institution has not been authorized, approved, or 

accredited; 

 

(h) An institution to designate or refer to its sales representatives by titles that imply the 

sales representatives have training in academic counseling or advising if they do not. 


